
National campaigns to promote hand 

hygiene in Belgian hospitals: 

A continuous project. 

« YOU ARE IN GOOD HANDS » 

 

WIV-ISP | Rue Juliette Wytsmanstraat 14 | 1050 Brussels | Belgium 
T +32 2 642 57 68  ou +32 2 642 57 45 | sylvanus.fonguh@wiv-isp.be | www.wiv-isp.be 

S. Fonguh, A. Uwineza, B. Catry, A. Simon  
 & the national  hand hygiene working group 



Background 

Proper hand hygiene means: 

 Lower rates of HCAI (1.4 million affected worldwide) 

 Shorter hospital stays 

 Lower hospital  cost 

 

In Belgium*: 

• 7.2% of hospitalised patients  almost 400M Eur/Yr. 

• 1st campaign to promote HH in 2005 

• Raise awareness on good HH practices 

• Target HCWs and patients 

• 46.9% compliance before campaign 

 
*Point Prevalence Survey of Healthcare-associated Infections and Antimicrobial Use, ECDC, 2011 

 Impact on mortality and costs, KCE, 2008 , Belgium. 
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Campaign messages 



http://www.youareingoodhands.be/en


Data entry and Feedback (NSIHweb II) 

• Available since the 5th campaign 

• Compatible with mobile gadgets 

• Userfriendly, password protected for secure data transfer 

• Allow entry of accumulated data 

• Data upload possible for denominator and hand alcohol data 

• Possibility of data entry and feedback out of campaign  

• Real  time feedback  

• Possibility to download own data for hospital analysis  

https://nsihweb.wiv-isp.be/




RESULTS 



Participation/Number of opportunities 

± 79% 
Campaigns Number  of opportunities 

Before campaign After campaign 

2004-2005 73 663 72 705 

2006-2007 88 480 84 883 

2008-2009 107 653 109 826 

2010-2011 89 583 79369 

2012-2013 123 204 115 599 

2014-2015 117 411 104 186 



HH compliance before vs after campaign 



Compliance in ICU 



Out of Campaign 

 

 

 

 

*Period1 = Observations from 01/07/2013 – 09/11/2014 

*Period2 = Observations from 01/07/2015  - 31/08/2016 

 Compliance not very different from campaigns 

 Need for more hospitals to use tool out of campaigns 

 

 

 

 

Number of 

Hospitals 

Number of 

opportunities 

Compliance % 

Period 1* 40 32390 70 

Period 2* 71 47360 71 



Campaigns were succesfull 

- High participation rate 

- Increase of HH compliance at short and long term  

- Alcohol rub is widely used 

- Physician compliance increased during IVth campaign 

 

To be improved: 

- HH compliance before contact 

- More data entry out of campaign 

 

 

 



Perspectives:The 7th campaign  

 

 

 

 

Patient is partner in HH  

  Measurement of the impact of the campaign on the patient 

via a patient survey. 

Implication of hospital management 

  To show everyone (also the patient) that hand hygiene is a 

priority for patient safety 

 HH improvement has to become an institutional project 

New e-learning modules for healthcare workers education. 

Measurement Periode (dates) 

Pre campaign 14/11/2016 – 18/12/2016 

Campaign 27/02/2017 – 31/03/2017 

Post campaign 15/05/2017 – 18/06/2017 
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Merci de votre attention et 

beaucoup de succès pour 

la 7ème campagne! 



   Thank you. 

NL: 

https://www.youtube.com/watch?v=EpO5kfU0EdU 

 

FR: 

https://www.youtube.com/watch?v=6r63HXUMn1g 

 

https://www.youtube.com/watch?v=EpO5kfU0EdU
https://www.youtube.com/watch?v=EpO5kfU0EdU
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